PLAY IT PP,

FORWARD

Campaign Components:

PLAY ITh»
FORWARD

‘;\,'chaLBREN’s '7

[DONATE

PLAY IT FORWARD!

..Aabengphcemm ¥

[ooNATE NOW] Now
of 20.09, o any amunt you chosse, heps

@ interret

€rm (B

ite

BIG

\SECHiIDRENS

g 74 ViuSCUII.

Internal Screen & Flyers Distributed at
Great Friends to Kids Luncheon

Campaign Revenue:

98 Donors

Total Donation Amount: $5092.51
Average Donation Amount: $51.96
Additional Benefits:
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Give something small to
be part of something
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June 24, 2009

Omaha Children's Museum "Play It
Forward" Campaign

for the Omaha Childrens Mussum 2009 campaign calied "Play It
Laui iographs
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Featured on NE Creative Blog

Inquiries from other Museums (local and out of area)

Partners:

Waitt Interactive — Web programming
laurie and charles photographs —
Photography

visual+utility — Motion Graphics/Video

Contact Information:

Lindy Hoyer, Executive Director,

Omaha Children’s Museum

402.930.2342, lhoyer@ocm.org

Christina Kahler, Dir. of Marketing, Omaha
Children’s Museum

402.930.2352, ckahler@ocm.org




