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Social Media 201:
Beyond the Basics

Dan Beranek, Target Corporation
Kylee Breems, Minnesota Children’s Museum
Kate McRoberts, Evantage Consulting
Samantha Moy, Minnesota Children’s Museum

ACM InterActivity.: Invest Early. Inspire Growth
May 8, 2010, 10:45 am — Noon
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Main Points

+ Learn from one museum’s journey from social media newbie
to novice

* Explore why platform and content strategy should be top-of-
mind

+ Gain new perspective on realistic measurement and ROI
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Discounts & Contests

+ Be familiar with policies
+ Regulations for Facebook, Flickr
* Personal use only (i.e. NO CONTESTS)
* Your content can be deleted
* Be planful
+ Short notice discounts rarely work (unless you're selling

food!)
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When you follow someone on Twitter, do you expect them to follow you in

return?
Yes 16% I
(19)
No 83%
(99)

Total Votes: 118

http: weblogs.about.com

Minnesota
Children’s
Museum

Smart Play




Two women set great example for kids by brawling at Minnesota Children's Museum - Minneapolis / - Windows Internet Explorer.
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n Civil Society Tue., Mar. 23 2010 @ 9:00AM
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Museum director Jessica Turgeon told KSTP
that two women started fighting in front of the museum in downtown St. Paul on
Sunday, pulling hair and throwing punches.

“They were fighting with each other and kind of just ran into the wall and it
knocked a kind of person sized hole in the wall," Turgeon told the station.

St. Paul Police Sgt. Paul Schnell tting such a good 1
the kids were caught on a security video, but no arrests have been made.

that parents

"It's strangs i in this type of situation," he
said, adding that charges were still possible.

Related Content
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College students a tough sell
on completing Census form
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Crisis communications

DO: DON'T:
* Monitor social media * Ignore your
sites in the event of a TweetDeck
crisis » Follow people
+ Respond to blindly on Twitter
negativity » Delete negative
feedback

* Only have an intern
following
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User-Review Sites

» Review sites change constantly
+ Best strategy — keep it simple.

+ Pay the most attention to the big players

Citysearch (GO ogle yelprk

+ Respond to reviews ONLY when:
* Inaccurate information
+ Can be rectified through a dialogue
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Search Engine Optimization
(and how social media affects it)

» What is SEO?
+ Aftects “natural” search engines

* Why is it important?
* The earlier a site appears in the search results, the more
visitors it will receive from the search engine

» Bottom line in creating SEO results: text (content), links,
popularity and reputation

http:enwikipedia org/wiki‘Search engine optimization
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Search Engine Optimization
(and how social media affects it)

* What does social media have to do with it?
» Popularity

* Quality content on your website means others will
naturally link to it (search engines like this!)

* Frequent updates = fresher content (search engines like
this!)

» Higher number of outside websites that validate you by
linking (search engines like this!)
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Search Engine Optimization Tools

Keyword Research (the entire process simplitied to 8 steps)
.//searchengineland.com/searchillustrated-keyword-rescarch-part-1-12501
» Part 2: hitp://s

¢ Part 3: hup://scarchengineland.com/scarch-illustrated-keyword-rescarch-part-3-12623

earchengineland.com/search-illustrated-kevword-research-part-2-12563

8 Common Keyword Research Mistakes
«  htip/searchengneland. convyeighi-kevword-research-mistakes-that-are-costimg-vou-
money-14002

How to Use Google’s Keyword Research Tool

» http://searchengineland. com/free-tool-alert-googles-search-based-keyword-tool-16893
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Content Strategy

* C(Clarification of the objectives, purpose and approach
to engaging in social conversation.

+ If'you begin a conversation without an idea for how
you’d like it to go, you’ll be unprepared to add value,
and ill-equipped to respond.

« POST (People, Objectives, Strategies, Technology)
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The four-step approach to the social strategy

People
Assess your customers’ social activities

Objectives
Decide what you want to accomplish

Strategy
Plan for how relationships with customers will change

Technology

FORRESTER
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Platform Strategy
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| | Selecting a video opens video for viewng. | |_photo opens iip viewing with larger images. | |

Curtain Reviews Events Notes
What's it for? What's it for? What's it for? What's it for?
To file away tabs that don? fit within the To allow fans to write and read reviews of the To display forthcoming and past Target To list policies and procedures for Target's
visible tab bar Target FB page events FB presence
Where does it live? Where does it ive? Where does it live? Where does it live?
It the last ink in the tab bar Behind the curiain Behind the curtain Behind the curiain
. Tk What's inside?
What's inside? What's inside? ’
Amenu of links to the hidden tabs (Reviews, What's inside? Details of forthcoming events in ;"nwmmm“&f:kwm“ tentand
Events, Notes, and others if there are Alist of reviews wiitten by fans chronological order with an option to RSVP. o Ity
multiple campaigns) Detaits of past events in chronological order have tumed of features, moderated
campaig - ‘comments o removed fan content.

Target.com

Minnesota
Children’s
Museum

Smart Play











































