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Members Only Content Site Map

Bulletin Board ACH Museum Data
Click above to access the following resources. Click above to access the following resources.

Reports & Publications Cnline Museum Directory
ACMW Standards Document 2008 Children's Museums Metrics Reports
E- Forum Archive Query Report Service
Hand to Hand Archive
Asian Exhibit Initiative Report Marketing Resources
ACM Diversity Survey Report Click above to access the following resources.
InterActivity Infarmation
Interactivity Presentations
Huost InterActivity at Your Museum .Eéﬁﬁ'ﬁst?;ila?ﬂ:gtﬁwz Kit
Toolkits
ArntReach Toolkit
Disaster Planning Toolkit
Families Together Toolkit
Green Exhibits Toolkit
HR Toolkit
Wakanheza: Supporting Parents
in Public Toolkit
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Case Staterment Summary

ACM Fact Sheet

The Power of Play, by Fred Rogers
Town Sgquare Examples

Integral Parts of Communities Examples
Sample Member Profile

Children’ s Museums Timeline

ACM Logos
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CHARITY NAVIGATOR

Your Guide To Intelligent Giving

HOME METHODOLOGY

TIPS

Y CHARITIES

STUDIES ARTICLES
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Log in | New User? Register now to access expanded features.

PRODUCTS

TOP TEN LISTS

HOT TOPICS

ABOUT US

LINK TO US

Donate to
C N

CONTACT US

CHARITY SEARCH ‘Vemer charity name o keywards here

Charity Rating £Y

Madison Children's
Museum

100 State Street
Madison, Wil 53703
tel: (B08) 268-1231
EIN: 39-1383487

Contact Email
Visit Web Site

Page Tools

| Add to My Charities
@& Print this page

E-mail this page

0 SHARE of 90 87 _
FAD'S

How do you evaluate
charities?

Where does the data come
from?

How do | interpret your star

system™?

Az, Culture, Humantties : Museums

Madison Children's Museum

Connecting children with their families, their communities and the warld beyond

Current Rating
Rating

Overall Rating

Organizational Efficiency
Program Expenses
Administrative Expenses
Fundraising Expenses
Fundraising Etficiency

Efficiency Rating

Organizational Capacity
Primary Revenue Growth
Program Expenses Growth
Wiorking Capital Ratio (yvears)

Capacity Rating

Historical Data

Comments (0)

x
(37.60)

0 Stars
(19.66)

T

(17.93)

| [ niame oty [ | Advanced | A-Z Directory | 4-Star Charties | World Map

Mews

Charts

Expenses Breakdown

[ Program Expenses
[H Admirestrative Expenses
[} Fundraising Expences

Rewvenue/Expenses Trend
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Madison Children’s Museum
Messaging Architecture

Positioning Statement: MCM is unique among family resources in Dane County. The museum
fosters family and community connections, and provides a place where every child can learn
through play in a hands-on interactive environment.

Messaging Architecture is defined as per audience, with non-members differentiated as casual
visitors and potential members. It helped us to articulate what our goal was in speaking to them,
and to arrange the concepts as bullet points. We envisioned these hanging on our walls to refer to
whether talking on the phone, writing, or greeting visitors at the front desk:

Casual visitors (out-of-town, holiday, summer, looking for an attraction)
Goal: “When it’s your kid’s turn to pick, visit us.”
Why? Because MCM is:

Easy and fun.

Worth the money--it’s the “Best Museum™ in Madison.

Different from anything else in town.

A must-see as part of your Capitol Square visit--a place where you and your child can
create the experience.

No risk--walk around and let your kids decide whether to stay.
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CINCINNATI MUSEUM CENTER

BRAND CHARACTER
- Captivating +Credible * Inspiring

POINTS OF DIFFERENCE
=« Commands premiere exhibits (owned)
= Significant architectural landmark. Unexpected scale (owned)
+ Invitin

* Alway:

POINTS OF PARITY

+ Keeper of extensive local & nationsl records, artfacts, exhibits,
assets and history (POD Cincinnati)
+ Educational & entertaining experience for all ages
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CINCINNATI MUSEUM CENTER

POINTS OF DIFFERENCE
 Commands premiere exhibits (owned)
« Significant architectural landmark. Unexpected scale (owned)

* Inviting Se ir

« Always something new to see and learn (aspirational)
 Encourages breakthrough dialogue on boundaries of knowledge (aspirational)
- Contributes to the cultural, economic an al vibraney of the community
POINTS OF PARITY
+ Keeper of extensive local & nationsl records, artifacts, exhibits,

assets and history (POD Cincinnati)
+ Educational & entertaining experience for all ages
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